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Since 2014, Cimento Nacional has strengthened the partnership between local 

communities and its employees with the Faz Bem Conhecer (“Good to know”) Pro-

gram. The initiative offers a unique and enriching experience, allowing participants 

to understand the industrial processes and sustainable practices of the company 

while strengthening their relationship with it through visits to its operational units.

These actions reinforce engagement with strategic stakeholders and reflect the 

commitment of Cimento Nacional toward sustainable development and social 

inclusion. The program focuses on three main groups: 

• Faz Bem Conhecer Família: For employees and their families, the program offers an 

even closer and more interactive approach. With Faz Bem Conhecer Família, the 

company creates special moments to strengthen family ties, promote pride in the 

work done and offer a detailed look at the professional environment of its employ-

ees.

• Faz Bem Conhecer Comunidade: For local communities, the program offers special 

opportunities through the Faz Bem Conhecer Comunidade initiative for residents, 

students and institutions to have guided tours that encourage discussions on topics 
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that are important to the sustainable 

development of the region.

• Family Day: In 2024, the first edition 

of Family Day, held at the Cantagalo 

unit, Rio de Janeiro, was a milestone. 

More than 250 people participated in 

activities that included guided tours, 

presentations on the cement manufac-

turing process and demonstrations of 

the company sustainability initiatives.

Faz Bem Conhecer is a symbol of the 

to local residents, Faz Bem Conhecer 

tailors its actions to maximize positive 

impact and create a more personal 

connection.

Real Impacts 
In 2024, Faz Bem Conhecer received 

more than 800 visitors, consolidating 

itself as a space for both learning and 

exchange. During the visits, partici-

pants experienced the rigorous safety 

standards and learned about innova-

tive technologies that reduce the envi-

ronmental impact of operations.

Professor Gilsânea Vieira, from the Ti-

radentes School of the Military Police of 

Minas Gerais, highlights the relevance 

of the initiative and reports how the 

technical visit provides a transforma-

tive experience, especially for a student 

with a disability who, for the first time, 

was able to fully participate in an edi-

tion of Faz Bem Conhecer Comunidade 

at the Sete Lagoas unit, Minas Gerais. 

“The attention and care of Cimento 

Nacional really moved us. It was a 

unique experience that reinforces the 

importance of initiatives like this for 

the future of education and inclusion,” 

she said.

Employees are also excited about the 

opportunity to share their work envi-
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commitment of Cimento Nacional to a 

more sustainable and transparent min-

ing and cement industry. By reaching 

out to different audiences, the program 

builds trust and demonstrates that 

innovation, social and environmental 

responsibility and growth can go hand 

in hand.

One of the initiative’s greatest strengths 

is its ability to engage diverse com-

munity groups and meet the needs of 

each. From schools and universities 
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ronment with family members. Many 

of them report how the experience 

helps them to further appreciate the 

impact of their activities and under-

stand the vision of the company.

Commitment to the Future
With ambitious plans for 2025, Faz Bem 

Conhecer will expand its operations 

even further. The Family Day initiative 

will be implemented in all operational 

units, while partnerships with educa-

tional institutions and communities 

will be expanded to raise awareness of 

the positive impact of the company.

Mariana Moura, Director of People and 

Culture at Cimento Nacional, believes 

the program is essential to reaffirming 

the values of the company. “Showcas-

ing our operations and sharing our 

sustainability journey is the best way to 

build trust. We want people to see that 

here, innovation is at the service of the 

environment and society.”

2. DURING “FAZ BEM CONHECER FAMÍLIA” 

PROGRAM, FAMILY MEMBERS HAVE THE 

OPPORTUNITY TO SEE UP CLOSE THE WORK 

CARRIED OUT BY CIMENTO NACIONAL.

3. - 4. RESIDENTS, STUDENTS, AND INSTITUTIONS 

TAKE PART IN GUIDED TOURS THAT ENCOURAGE 

DISCUSSIONS ON IMPORTANT TOPICS FOR 

THE SUSTAINABLE DEVELOPMENT OF THE 

REGION AS PART OF THE “FAZ BEM CONHECER 

COMUNIDADE” INITIATIVE

5. ON FAMILY DAY IN CANTAGALO, RIO DE JANEIRO, 

GUESTS PARTICIPATED IN ACTIVITIES SPECIALLY 

DESIGNED FOR THE EVENT

4

5

Having people with us at the units is 

a unique opportunity to demystify 

the sector and show that mining and 

industry can be sustainable. This con-

nection is what brings to life what we 

believe as a company.

The Faz Bem Conhecer Program is 

much more than a corporate initiative. 

It represents the transformative power 

of transparency and dialogue, showing 

that the industry can and should be an 

agent of positive change in society.


